Aaritfourism

The following research was conducted of 1,000 travel groups in the USA. Its purpose is to provide insight
to the agritourism industry of travel decisions made by groups that travel in respect to agritourism. The
following findings are the property of AgritourismWorld and may be used by any interested party with
proper identification of AgritourismWorld's ownership.
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3. Would you recommend farm/market visits to 4. Rate the Farms and Markets you've visited.
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9. What is the average expenditure at the farm?

Per Group $1,296
Per Person $36
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